
The Warehouse Group	 		        Sr. UX Designer  Feb‘18 - July ‘20
Multi-brand Ecommerce group
This role spans across the business helping uplift existing aesthetics of multiple brands. Being 
an integral part of building a design system. Designing, testing and supporting the build for a 
group wide ecommerce platform. Creating of a new B2B platform, and strategizing fulfliment 
performances. Anything product design can do that helps turn the dial in a positive way. 

Boeing			     		      Sr. UX Designer  Oct ‘17 - Feb ‘18
via Pivotal Labs
Financial reporting portal used by EXCO leadership.
Helping build and test from the ground up, a single sources of truth that helped track positive 
& negative performances, trends, and forecasts across all Boeing brands from the aggregate 
down to a specific department.

Amazon AWS				        Sr. UX Designer  Aug ‘17 - Oct ‘17
Global cloudless solutions provider for data storage and management.
Tasked with helping design and deliver a newer modern user experience reboot for Ama-
zon’s Simply Monthly Calculator; an monthly estimator for AWS services for any intrigued 
new user. 

Microsoft Partner Incentives	 		    Sr. UX Designer  Sept ‘15 - Sept ‘16
						              UX Designer May ‘15 - Sept ‘16 
An online financial management tool called Partner Incentives. 
A complete overhaul of the current tool, using a new visual framework to bring the Partner 
Incentives experience more inline with the current Microsoft brand. I was the sole designer for 
this project for more than a year, collaborating with many teams across the department in an 
Agile environment.  

Nordstrom Retail				      Design engineer  May ‘14 - Aug ‘14
A larger retail department store chain. 
This contract had me wearing many hats, I offered relief to project management, visual 
& industrial designers, engineers and management through creative and product driven 
deliverables.

Amazon	 				             UX Designer  Jan ‘13 - Aug ‘13
A global online retail website.
Designing, testing and delivering on many projects across the amazon network, from minor 
customer facing interactions to complete end to end experiences. Additionally, supporting 
other internal teams with creative help.

WORK EXPERIENCE

SUMMARY

Mathius
mathius@digicopia.me

+64.27.2488.259
+1.650.761.2230

digicopia.me
ndwdesign.wordpress.com

Walsh
I am a ‘T’ shaped designer with many stems always levying the balance between human cen-
teredness and business outcomes. As a creative lead, I understand the importance in growth & 
positivity; and aim to elevate a teams capabilities through recognition and hard working success.

EDUCATION

HARD SKILLS

University of Washington Aug ‘13
User Centered Design Certificate 

University of Washington June ‘09
BA in Design Theory/Industrial design 

Seattle Community Colleges June ‘06
Associates degree

Figma, Sketch, Miro, Post-it notes, Axure, Adobe 
CC, HTML and CSS principles, Sublime Text, 

Chrome Developer Tools, Bootstrap, Salesforce 
Reference Architecture, Jira, Confluence, Agile 

and HCD principles

ID skills: Rhino, Solidworks, Keyshot, Sketchup 
Pro, Sketching/Whiteboarding, Materials 

Knowledge, Prototyping/Modeling,


